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Soy: Wolf in Sheep’s Clothing

When the soybean was originally introduced into the United States around 1900, it was used in the manufacture
of industrial products such as oil, plastic, and ink, but it was not considered fit to eat. Today, soy-based food
products like hotdogs, sausage, bacon, cheese and frozen desserts abound in mainstream supermarkets and
even in natural food stores. This soy invasion has been accompanied by a tremendous amount of soy-industry
carnival ballyhoo regarding soy’s alleged health benefits.

The demonizing of traditional whole foods

The soy industry has shown remarkable ingenuity in overcoming consumer resistance to soy products, which
were formerly perceived as tasteless poverty foods. The soy industry’s agenda: demonize whole foods such as
butter, whole milk, meat, cream, cheese and eggs, and offer supposedly “high protein, low fat, no cholesterol”
soy substitutes to the upscale consumer increasingly concerned about his health. We are talking of course
about such now-familiar substitutes as soy milk for cow’s milk, soy baby formula, soy yogurt, soy ice cream,
soy cheese, soy flour for baking and textured soy protein meat substitutes.

Specious health claims

As we noted, an extraordinary amount of hype and hoopla has accompanied the meteoric rise of soy as a desirable
food. A popular booklet sold in many health food stores, for example, describes soy foods as “uniformly high
in protein, but low in calories, carbohydrates and fats, entirely devoid of cholesterol, high in vitamins, easy to
digest, tasty and wonderfully versatile in the kitchen.” Does this sound too good to be true? Yes? Well, that’s
because it is.

Soy must be fermented

As we know, the soybean originated in ancient China. But it is important to note that the ancient Chinese did
not eat unfermented soybean products. They recognized that soybeans were toxic, unlike the other legumes
such as lentils, because the soybean contains large quantities of a number of harmful substances. First among
them are potent enzyme inhibitors, which block the action of trypsin and other enzymes needed for protein
digestion. These enzyme inhibitors are not completely deactivated during ordinary cooking and can produce
serious gastric distress, reduced protein digestion and chronic deficiencies in amino acid uptake. Soybeans
are also high in phytic acid or phytates. Scientists agree that the high phytate content of soy-based diets
prevents the absorption of calcium, magnesium, iron and zinc present in foods. Moreover, soybeans contain
hemoglutinen, a clot-promoting substance that causes red blood cells to clump together.

Tofu is not for you

Harmful substances such as enzyme inhibitors and and hemoglutinen are deactivated during the process
of fermentation. Some examples of fermented soy products are: miso, tempeh, natto, and traditionally
fermented soy sauce.

These products are safer to eat than tofu, however we know that Dr. Clark has not recommended any products
made out of soy, including miso, tempeh, or natto.

It is important to note that tofu is not a fermented product. Sorry, tofu lovers! Vegetarians who consume tofu
and bean curd as a substitute for meat and dairy products risk severe mineral deficiencies. The mineral that
unfermented soy blocks the most is zinc. Zinc is called the intelligence mineral because it is needed for optimal
development and function of the brain and nervous system.
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What’s cooking in the gene kitchen

Soy is basically a monoculture requiring massive amounts of pesticides and herbicides. It is for this reason that
the Monsanto Corporation developed a genetically-engineered strain of soy that is resistant to the herbicide
Roundup. Proponents of GMOs (genetically modified organisms) confidently predict that within two decades,
75% of all our foods will come from genetically-engineered seeds, with soy foods at the top of the pyramid. The
disastrous long-term effects of genetically engineered seeds on our ecology can only be guessed at, but this
trend towards GMOs will continue to edge out the small farmer and will progressively centralize and industrialize
our food production.

Allergies from soy
It is obvious that when our food supply is sprayed with pesticides, we end up eating it and suffering
the consequences.

Mr. Graham, of York Nutritional Laboratory (March 1999), said researchers tested 4,500 people for allergic
reactions to vegetables including soya. Among the range of chronic illnesses it caused were irritable bowel
syndrome, digestiontion problems and skin complaints including acne and eczema. “People also suffered neuro-
logical problems with chronic fatigue syndrome, headaches and lethargy. It is worrying,” Mr Graham added.

The politics of soy

The soybean industry in America is highly monopolistic, controlled by a small number of huge companies like
Cargill Corporation, and Archer, Daniels, Midland Company (ADM). ADM, the world’s major soy processor,
yearly spends $4.7 million for advertising on Meet the Press and $4.3 million on Face the Nation. ADM also has
holdings in major newspapers. They control the media, so naturally the press presents soy in a favorable light.

Buyer beware

In the Orient these soy-based foods are eaten in small amounts as condiments and not as a replacement for
animal foods. Highly processed soy protein isolates and textured vegetable protein have little in common with
traditional soy products. Tofu and soy milk are high in MSG. Bottom line: soy is big on hype and hoopla and
small or worse than that on food value. Buyer beware!

Research in this article is fully referenced in Nourishing Traditions, by Sally Fallon, New Trends Publishing,
2001; and Soy Allergies Up Along With GMOs Mark Townsend / Daily Express March 12, 1999.
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DISCLAIMER

If you feel that we are not abiding by this policy, contact us immediately via telephone at 1-866-DR-CLARK
(1-866-372-5275) or via email at Service@DrClarkStore.com.

Although some of us or our customers may be interested in the research and statements of Dr. Hulda Clark,
this company, its web site, and owner do not adopt any health or disease related claims based on her work or
otherwise. Our products are not intended to diagnose, treat, cure, or prevent any disease. Although our products
are in conformity with the Dr. Hulda Clark protocols, we are not owned or operated by Dr. Hulda Clark. She
does research only and conducts NO product sales in USA as far as we know.

Please understand that www.DrClarkStore.com cannot answer any medical questions. We ask that you please
NOT ask us any medical questions. We will be held harmless in your personal usage of any information
disseminated by any representative from www.DrClarkStore.com.

It is our policy not to discuss any health related issues with any of our customers. We try to be as careful as
possible not to claim any health benefits.

The content in this web site is intended only for residents of the United States and other jurisdictions where
such offers are permitted and all references to products or services apply in the United States and such
other jurisdictions only, no offer being made elsewhere. It is not the intent of this site to make any offer in
any jurisdiction where such offers are not permitted under international law.

Access to and use of this site is subject to the following terms and conditions and all applicable law. You may
browse this site for personal entertainment and information. Feel free to distribute and link to this website.
However, do not modify or revise the contents of this site without our written permission. The contents of this
site includes copyrighted materials. The Company makes no warranties or representations about the accuracy
or completeness of this site content or of the content of any site or sites linked to this site by email or on the
website itself. Neither the Company nor any of its affiliates shall be liable for any direct, incidental, consequential,
indirect or punitive damages arising out of access to or use of any content of this site or the content of any site
or sites linked to this site.

All names, logo, and marks appearing in this site, except as otherwise noted, are trademarks owned or used
under license by the Company or its affiliates in the geographies where they market products bearing such
trademarks. The use or misuse of these trademarks or any other content on this site, except as provided in
these terms and conditions or in the site content, is strictly prohibited.

Testimonials referred to in this web site, if any, were volunteered by the makers without an offer of compensation.
The results referred to in the testimonials may not be typical.

Where this site refers to, quotes, or links to third party information, the Company does not endorse or adopt
such third party statements but provides access to them for informational purposes only.

The Company does not offer products or services for the purpose of diagnosis, prescription for, treatment of,
or claims to prevent, mitigate or cure any disease condition. The statements made on this web site have not
been evaluated by the Food and Drug Administration.

If you feel that we are not abiding by this policy, contact us immediately via telephone at 1-866-DR-CLARK
(1-866-372-5275) or via email at Service@DrClarkStore.com.

PRIVACY STATEMENT
This privacy notice discloses the privacy practices for www.DrClarkStore.com . This privacy notice applies
solely to information collected by this web site. It will notify you of the following:

e What personally identifiable information is collected from you through the web site, how it is used and with
whom it may be shared.

What choices are available to you regarding the use of your data.

The security procedures in place to protect the misuse of your information.

How you can correct any inaccuracies in the information.

Information Collection, Use, and Sharing.



We are the sole owners of the information collected on this site. We only have access to/collect information
that you voluntarily give us via email or other direct contact from you. We will not sell or rent this information
to anyone.

We will use your information to respond to you, regarding the reason you contacted us. We will not share your
information with any third party outside of our organization, other than as necessary to fulfill your request,
e.g. to ship an order.

Unless you ask us not to, we may contact you via email in the future to tell you about specials, new products or
services, or changes to this privacy policy.

Your Access to and Control Over Information
You may opt out of any future contacts from us at any time. You can do the following at any time by contacting
us via the email address or phone number given on our website:

See what data we have about you, if any.

Change/correct any data we have about you.

Have us delete any data we have about you.

Express any concern you have about our use of your data.

If you feel that we are not abiding by this policy, contact us immediately via telephone at 1-866-DR-CLARK
(1-866-372-5275) or via email at Service@DrClarkStore.com.

SECURITY
We take precautions to protect your information. When you submit sensitive information via the website, your
information is protected both online and offline.

Wherever we collect sensitive information (such as credit card data), that information is encrypted and
transmitted to us in a secure way. You can verify this by looking for a closed lock icon at the bottom of your
web browser, or looking for “https” at the beginning of the address of the web page.

While we use encryption to protect sensitive information transmitted online, we also protect your information
offline. Only employees who need the information to perform a specific job (for example, billing or customer
service) are granted access to personally identifiable information. The computers/servers in which we store
personally identifiable information are kept in a secure environment.

This site is hosted by Yahoo! Store. Yahoo! hosts the store pages, ordering system, and order data. Yahoo!
automatically collects order information but may only use this information in the aggregate. If you accessed this
store through Yahoo! Shopping, Yahoo! also automatically collects information about your shopping experience.
Please see the Yahoo! Privacy Policy for more information about how Yahoo! uses this information.

If you feel that we are not abiding by this policy, contact us immediately via telephone at 1-866-DR-CLARK
(1-866-372-5275) or via email at Service@DrClarkStore.com.



